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Repsol continues to advance its Digital Program by incorporating Al agent systems, designed
and deployed with the help of Accenture and built on the NVIDIA Al platform. This will enable
the firm to accelerate and reinvent key business processes end-to-end in all areas of the
company.

The multi-energy company deepens and boosts one of the key facets of its Digital Program
and expands the objectives of its Generative Al Competence Center with the introduction of
agentification.

With this agreement, Repsol reinforces its strategic positioning with the use of the next
generation of artificial intelligence, aiming to improve efficiency, decarbonization, its
relationship with customers, and the promotion of new ways of working.

Repsol extends its co-innovation collaboration with Accenture to continue advancing the goals of its Digital
Program and accelerate the use of generative Al (gen Al) across the company, through the introduction
and deployment of Al agent systems. This agentification will help improve the efficiency of processes as
they are scaled across all company businesses.

Repsol's commitment to introducing Al agents is part of the evolution of its Digital Program, mainly as a
result of the work carried out for more than two years in its Generative Al Competence Center. This has
laid the foundations for analyzing and understanding the advantages of gen Al and defined a strategy to
extend throughout the organization, thus, enabling its reinvention.

To this end, the multi-energy company will work closely with Accenture to build and deploy customized,
autonomous Al agents, powered by components of the Accenture Al Refinery™ platform and the NVIDIA
Al platform, including NVIDIA accelerated computing and NVIDIA Al Enterprise software. These agents
will help reinvent and streamline processes into more dynamic and less complex workflows to boost
productivity, from planning and forecasting to application maintenance and incident resolution, enabling
Repsol employees to work in a faster, more efficient, and simpler way.

Repsol, with support from Accenture, will also explore the use of Al agents and NVIDIA Omniverse for
digital twins and robotic solutions to help its employees perform maintenance and other activities in its
industrial and logistics centers more efficiently. On the customer side, these technologies are designed to
improve the clients’ experience, delivering personalized offers with greater accuracy and speed.

As part of this agreement, the multi-energy company will also expand the training plan for its employees,
to facilitate their learning and training in these new technologies. Accenture will work together with Repsol
to activate training and adoption programs for the workforce.


https://www.nvidia.com/en-us/data-center/products/ai-enterprise/
https://accenture.com/productivitygap
https://www.nvidia.com/en-us/omniverse/
https://www.nvidia.com/en-us/omniverse/
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“With the extension of our collaboration with Accenture, we continue to drive our digitalization and Al push
through the introduction of generative Al agents. We aspire to be one of the pioneering companies in the
energy sector in the use of these technologies. Since we launched our Digital Program more than six years
ago, Accenture has been providing us with tools to improve our efficiency and competitiveness and to
continue transforming through technology,” said Josu Jon Imaz, CEO of Repsol.

“We are honored to extend our deep partnership with Repsol, a bold leader and early mover in the energy
industry in embracing new technologies and new ways of working,” said Julie Sweet, Chairwoman and
CEO of Accenture. “We are excited to help Repsol reach new levels of performance by working together
to create tailored Al agents with the Accenture Al Refinery™ and the NVIDIA Al platform. Accelerating the
use of Al agents will rapidly enhance efficiency and productivity, serve customers better with personalized
experiences, and, ultimately, help Repsol gain competitive advantages.”

About Accenture

Accenture is a leading global professional services company that helps the world’s leading businesses,
governments, and other organizations build their digital core, optimize their operations, accelerate revenue
growth, and enhance citizen services, thus, creating tangible value at speed and scale. We are a talent-
and innovation-led company with approximately 799,000 people serving clients in more than 120 countries.

Technology is at the core of change today, and we are one of the world’s leaders in helping drive that
change, with strong ecosystem relationships. We combine our strength in technology and leadership in
cloud, data, and Al with unmatched experience in different sectors, functional expertise, and global delivery
capability.

Our broad range of services, solutions, and assets across Strategy & Consulting, Technology, Operations,
Industry X, and Accenture Song, together with our culture of shared success and commitment to creating
360° value, enable us to help our clients reinvent and build trusted, lasting relationships. We measure our
success by the 360° value we create for our clients, each other, our shareholders, partners, and
communities. Visit us at accenture.com.

About Repsol Information Technologies and Digitalization

Repsol is a multi-energy company with a global presence that can meet all the energy needs of customers
in their homes and in mobility. It employs 25,000 people in more than twenty countries and has 24 million
customers.

Digitalization and technology play a key role in meeting the objectives of the company’s Strategic Plan. It
relies on digital technologies such as artificial intelligence, cloud solutions, and advanced data analytics to
be more efficient and competitive in all its activities.

To meet these objectives, Repsol has had a Digitalization Program for more than 7 years in which a team
of professionals specialized in disruptive technologies has supported the different businesses in the
implementation of more than 650 digital initiatives. More than 1,200 people work directly on these projects,
with the collaboration of 50 leading technology partners.


http://www.accenture.com/
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